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Brand Persona

If Corban were a person, this is how people
would describe us. This description is meant
to help guide voice and tone, and shouldn’t

be used with external audiences. Use brand
persona as a filter for communications you
create. Think, “does this communication sound
ike someone with our persona?”

Corban University
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Brand Persona

COMMITTED TO JESUS CHRIST

Trustworthy and dedicated to the discovery of truth within
the context of a responsible Christian worldview.

PURPOSEFUL

Corban students arrive on campus with a common
purposeful anticipation of what is to come.

INTENTIONAL KNOWLEDGE

With small classes, professors know each student’s name,
goals, and faith journey.

WILLING

Students arrive with a willingness to try new things in the
classroom and to take risks within a safe environment.

Corban University
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COLLECTIVE VARIETY

United by faith, enriched by diverse backgrounds.

FELLOWSHIP

Shared purpose and mutual support among students,
faculty, and staff, rooted in common academic goals and
beliefs.

BEAUTIFUL

Our unique acreage provides an inspiring environment for
our students.

ADAPTABLE

At Corban we are able to effectively change course when
activities or resources could be better leveraged for mission-
centric outcomes.
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Messaging Structure

When creating copy for marketing or
communication materials, refer to this section
as our outward messaging structure from its

highest essence, down to audience specific
talking points.

Corban University
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Brand Position

Corban University provides an environment where students are
surrounded by other Christians who guide, challenge and support them
academically and spiritually

Brand Tone

University Tagline

Corban University 11
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Brand Messaging Pillars

These five themes form the foundation
of our brand messaging. They’re a
great starting point for any Corban
promotional writing and give us a

way to focus what we say on the
things that are most important to

our audiences. Touch on one theme

or several depending on the length of
your communication and your needs.

A FOUNDATION
IN CHRIST

A LIFE
GUIDED BY THE
WORD OF GOD

A FAITH THAT
BECOMES
FORTIFIED

ACADEMICS
BUILT ON UNITED IN
ACCESSIBLE THE TRUTH OF
FACULTY THE GOSPEL

RELATIONSHIPS

Corban University 12
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Brand Pillars

Use these as a starting point for how our strategic themes

in the previous section come to life as an audience-facing message.

From every class and
activity to each aspect
of daily life, Christ
is integrated into all
things at Corban.
Because of Him,
through Him, and for
Him, we learn, serve,
and grow. By putting
your life in God’s hands,
you’ll be empowered to
carry out the amazing
things he has planned
for you.

Corban University
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Here, you’ll focus on
exploring your own
personal relationship
with Jesus. Within
our community of
believers who will
guide, teach, and
disciple you as Christ
works in you, you’ll
see your faith grow
into something
abiding, personal,
and meaningful.

You’ll build the
knowledge and
practical skills
you need to do
meaningful work.
Wherever you go and
whatever you do,
you’ll be equipped to
not only excel, but to
share the hope and
light of the gospel.

Whether you’re on
campus or online,
Corban is a place where
you will find community,
acceptance, and create
lifelong friendships that
will challenge you and
ultimately make you
the best version of who
Christ has called you to
be. We’re here for each
other in this adventure
we call life, in faith,
in academics, and in
relationships.

In an environment
where everyone has
publicly professed
their faith in Christ,
we represent the
vastness of God’s
kingdom as all
Christians are
welcomed to learn
under one authority,
united by the truth
of the gospel and
encouraged to
cultivate a personal
relationship with
Jesus Christ.

13



UNDERGRAD

Your part in God’s plan
matters. At Corban,
you’ll respond to the

call of His promises and

accept your mission, and
be prepared to make
a difference because
of Him. You’ll put your
story in God’s hands —
and make it the greatest
you’ll ever live.

Corban University
Brand Guidelines

Brand Segment

ONLINE

At Corban, Christ
will be at the center
of your education, no

matter your major.

You’'ll discover how

the deep truths of

Scripture provide

a foundation for
today, and graduate
equipped to not only
excel professionally
but to put your story
in God’s hands — and
make it the greatest

you’ll ever live.

GRADUATE

Your life and career
play an integral part in
God’s plan. At Corban,

you’ll respond to the

call of His promises,
and accept the mission
to make a difference
because of Him. And
when you graduate,
you’ll be fully prepared
to impact the world for

Jesus Christ, the One

we praise for it all.

ALUMNI

Your life represents
the amazing legacy
of Corban, and
what’s possible when
you learn, serve, and
grow through Him
and for Him. We’re
here to support
you professionally,
personally, and —
above all — in your
faith as you continue
living out your part
in God’s plan.

ADVANCEMENT

Your support helps
every Corban student
understand just
how important their
part in God’s plan is
— and ensures that
each of them has
the opportunity to
respond to the call
of His promises, and
accept the mission
to make a difference
because of Him.

14
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Brand Narrative (short)

At Corban, you’ll make Christ the center of your life.

You’ll discover the part you play in God’s plan, a call to respond to His promises,
and a mission to make a difference because of Him.

Your story in God’s hands is the greatest story you could ever live...and it’s just
beginning.

Because of Him, through Him, and for Him, we learn, serve, and grow.

At Corban U, you will belong to a community of believers who share your faith and
values, guiding, teaching, and discipling you as Christ works in you.

Here, you’ll see your faith grow into something abiding, personal, and meaningful.
The deep truths of Scripture provide a foundation for today,
as you’ll discover in every class and conversation.

Ask bigger questions.
Unpack layered answers.

Build knowledge and practical skills for your career so when you graduate,

you are capable of doing the meaningful work the world needs, equipped to carry not
only excellence but also the hope and light of the gospel into the classroom,

the board room, the operating room, the living room.

At Corban University, you’ll be prepared to make a difference in the world
for Jesus Christ, the One we praise for it all.

Together, we live for Christ.
Respond to His call.
Make a Difference.

15
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Brand Narrative (long)

If you’re ready to embrace the role God has for you, respond to His design, and make a meaningful impact through
your academic journey, we invite you to join us at Corban University.

Here, you’ll experience the transformative power of a gospel-centric education woven into every academic pursuit.
In each class, you’ll not only study the world’s most pressing challenges but also explore how the timeless truths
of Scripture provide the foundation for solving them. As you dive deeper into complex questions and uncover
thoughtful answers, you’ll see how faith informs your understanding of every discipline—from science to the arts,
from business to ministry.

You’ll feel the difference that belonging to an all-Christian academic community makes. Surrounded by professors
who model how to synthesize faith into their fields of expertise, and students who share your values, you’ll grow
both intellectually and spiritually. Allow Christ to guide you, equipping you to pursue excellence in your studies
while understanding the significance of God’s Word.

Your faith will expand as you explore its relevance in every subject, leading you to a more personal and meaningful
relationship with Jesus Christ. As you build academic knowledge, practical skills, and an enduring network, you’ll
be fully prepared to pursue your calling in the world.

Upon graduating, you’ll be ready to step confidently into your career, empowered by both your academic
achievements and your grounding in Christ. Whether in a classroom, a boardroom, or any arena, you’ll bring not
only professional excellence but also the hope of the gospel to a world in need.

Most importantly, you’ll experience the profound difference that Christ makes in your academic journey—and the
difference you’ll be able to make for Him. For it is because of Him, through Him, and for Him that we learn, serve,
and grow.

Together, we pursue knowledge for Christ.

Make a Difference.

16



Make a Difference.

Make a difference,
because of Him.

Your story in God’s
hands is the greatest

story you could ever live.

Be part of the story.
Experience your story in
God’s hands.
Discover your part in
God’s plan.

Transform your mind
through education, your
heart through faith.

Together, we live for Christ.

Respond to His call.
Make a Difference.

Together, we pursue
knowledge for Christ.

Because of Him, through
Him, and for Him, we learn,
serve, and grow.

Equipping leaders to serve
Christ boldly.

Build unshakable faith for a
future filled with promise.

At Corban University,
our dedication to Christ
is unwavering. We look
to God’s Word as our
foundation in all we know
and do, seeking to honor
Him in all things.

Encounter Christ at
every corner.

Dedicated to Christ and
biblical truth.

We walk confidently as
men and women of God,
living out His unique
calling for us.
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Tagline

Our tagline is the
simplification of our
university mission of
“educating students who
will make a difference in
the world for Jesus Christ.”
It should be used sparingly
in an effort to retain its
impact. When possible,
try to use it in context to
illustrate the full spirit of
the message.

Corban University
Brand Guidelines

Make A Difference.
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Academic Mark

The Corban University logo is the
officially recognized marketing symbol
of the University. It is inspired by
Corban’s mission to educate Christians
to make a difference in the world for
Jesus Christ. The components of the
logo are a shield containing the stylized
letters C and U. The path through the
middle of the shield represents the
journey of all Christians through life
and also completes the cross that
represents Christ. The University name
is set in Visage typeface. The logo can

be used either stacked or horizontal.
Any publication intended for viewing by
an audience outside Corban University

must display the logo with attention to

the guidelines in this document. ( ORB A N

UNIVERSITY

CORBAN

UNIVERSITY

Corban University 22
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Academic Mark

APPROVED COLORWAYS

Our logo should be used in its
two-color form only when on
white or on the Corban navy. In
all other uses the logo should
either be in all navy or reversed
out of the ground color.

Corban University
Brand Guidelines
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Academic Mark

CLEAR SPACE
AND MINIMUM SIZE

Legibility is key for our logo
to retain the proper level
of integrity required for
the university to retain a
professional presentation.

Corban University
Brand Guidelines

CLEAR SPACE

T CORBAN

UNIVERSITY

MINIMUM SIZE
el
W CORBAN o
Horizontal Mark: 1.5” Vertical Mark: 1”
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Academic Mark

THINGS TO AVOID

Consistency in the
way that we use our
logo is important.
Here are a few
common mistakes to
avoid.

Corban University
Brand Guidelines

> C BAN

. I Vv E R S 1 T Y

RATIO IMBALANCE

Aspect ration of symbol and text should not be
changed (hint: hold down the shift key).

SEPARATING LOGO ELEMENTS

The elements of the logo, the shield, and typeface,
should not be separated or transposed.

A

JPG OVER COLORED
BACKGROUND

If using the logo over a colored background,
please request a png file with a transparent
background from the Office of Marketing &
Communications.

TYPEFACE SUBSTITUTION

Do not attempt to retype the words in the
logo or use a difference typeface.

CORBAN

JUNIVERSITY

IMPROPER COLOR USE

The gold color should always appear on
the top portion of the shield.

25



Academic Mark

DEPARTMENT LOGOS

Department logos allow
individual departments
within the University to
distinguish themselves while
still promoting the primary
Corban brand. All department
logos will be created by
MARCOM and must adhere to
the same usage guidelines as
the primary Corban logo.

Corban University
Brand Guidelines
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CORBAN

UNIVERSITY

Department of Humanities

CORBAN | Department

UNIVERSITY

of Humanities
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Academic Mark

TAGLINE LOCKUPS

Our university tagline is a
rallying cry and the essence
of our mission. When using

@ CORBAN |

UNIVERSITY CORBAN

o , , , Make a Difference. UNIVERSITY
it in conjunction with the

university logo, these are the Make a Difference.
only options that should be

used.

The tagline should not be used
with the logo at all times, only
in situations where there

limited ities T
messaging otherwise. T CORBAN Makea

university Difference.

Corban University 27
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Corban Shield

In limited instances, the
Corban shield can be
used on its own as a
brand element. Never use
the shield on its own in
replacement for the full
academic mark. All usage
rules for the academic

mark also apply to the
shield.

Corban University
Brand Guidelines
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University Seal

The official seal is the formal identifier of the University.
Origin of the design dates back to 1994 when it was
designed to be the marketing logo for Western Baptist
College. The seal has retained its design with minor
artistic alterations because of the name change to Corban
College in 2005, and again in 2010 to Corban University.

The seal contains a shield with four symbols. Each reflects
an aspect of our mission: the Bible as our core authority,
the Star of David and cross symbolizing our Judeo/
Christian history, the lamp of learning, and the globe/path
symbolizing the Great Commission and our global mission.

Publications displaying the seal reflect the endorsement
by the Board of Trustees, Office of the President and the
Office of the Provost. Examples for use are: diplomas,
commencement programs, presidential inaugurations,
items reflecting a historical/traditional, academic
emphasis. Electronic files of the seal are available through
the Office of Marketing & Communications. Usage must
be limited to the examples listed above. Other usages
may be clarified by contacting the Office of Marketing &
Communications.

Corban University
Brand Guidelines
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Athletics Mark

Corban sports teams are highly visible
representations of our University brand.
Just as the consistent use of the Corban
logo (shield and typeface combination)
on University publications is important

in building a strong brand, the consistent
use of approved athletics marks on
publications, letters, and uniforms is vital
in projecting a strong unified image for
the athletics department.

Corban University
Brand Guidelines
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Athletics Mark

THINGS TO AVOID

Consistency in the way
that we use our logos is
important. Here are a few
common mistakes to avoid.

Corban University
Brand Guidelines

RATIO IMBALANCE OUTDATED LOGOS
Aspect ration of symbol and text should not be While we take pride in our brand’s history, multiple
changed (hint: hold down the shift key). versions of different logos can create brand confu-

sion and disrupt recognizability. For this reason, past
logos should only be used for historical purposes.

IMPROPER COLOR USE

Do not change the colors of the logo to
something that is off brand.

31
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Color

Proper‘ and consistent color CMYK: 100C, 55M, 0Y, 79K CMYK: 44C,17M,4Y,0K  CMYK: 20C, 2M, 0Y, OK CMYK: 7C, OM, 0Y, OK
: : RGB: OR, 24G, 538 RGB: 140R, 183G,2188  RGB: 195R 229G, 254B RGB: 232R, 246G, 255B

use Is a Slmple way to ensure WEB: HEX#001835 WEB: HEX#8CB7DA WEB: HEX#C3ESFE WEB: HEX#EBFGFF

that university materials all feel “Primary for website

related.

Our primary colors should always
be used in a prominent role, with
navy used most frequently as a
stand-alone color, and supported
by the secondary colors and

white. Tertiary colors may be used CMYK: 0C, 22M, 75Y, 0K CMYK: 0C, 13M, 46Y, OK CMYK: 0C, 3M, 13Y, OK
RGB: 255R, 199G, 888 RGB: 255R, 220G, 1528 RGB: 255R, 243G, 2218
for small accents. WEB: HEX#FFC758 WEB: HEX#FFDC98 WEB: HEX#FFF3DD

CMYK: 60C, 60M, 81Y, 64K CMYK: 27C, 27M, 22Y, OK CMYK: 10C, 7M, 6Y, 0K
RGB: 56R, 49G, 30B RGB: 186R, 185G, 185B RGB: 226R, 228G, 230B
. . WEB: HEX#38311E WEB: HEX#BAB9B9 WEB: HEX#E2E4EG
Corban University 33
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Typography

O
Consistent use of typography is a
vital way to create distinct visual

impact for the brand.

The Corban brand uses the Supria °

Sans family for headlines and bold P m N

statements. Proxima Nova is the rOXI a Ova
primary font for longer blocks of

text.

For more formal needs such
as for the President’s Office O e as O l I
or Advancement, Adobe Caslon

may be used, while Compendium
is reserved for limited use for

formal pieces. ’7 , ’

Klavika is the official typeface of //, / 4 '
Z

Klavika

Corban University Athletics and
should only be used for Athletics
purposes.

Corban University
Brand Guidelines



Supria Sans

Generic Default Font

=
(D
o)
D

Where to Find It

Corban University
Brand Guidelines

SUPRIA SANS CONDENSED HEAVY
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Proxima Nova

Generic Default Font

here

Where to Find It

Corban University
Brand Guidelines

PROXIMA NOVA
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Adobe Caslon

ADOBE CASLON

Generic Default Font

Where to Find It

Corban University
Brand Guidelines
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Where to Find It

Corban University
Brand Guidelines

COMPENDIUM
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Klavika

Where to Find It

Corban University
Brand Guidelines

KLAVIKA
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Typography

EXAMPLES:
Admissions

SUPRIA SANS
COND HEAVY

SUPRIA SANS
COND BLACK ITALIC

Corban University
Brand Guidelines

{‘, CORBAN

UNINERSITY

TOGETHER, WEv :
LIVE FOR CHRIST. }‘

RESPOND TO
HIS CALL.
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Typography
EXAMPLES: Formal

COMPENDIUM

Corban University
Brand Guidelines
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CASLON SEMIBOLD

The

Corban Fund
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Brand Photography

Our marketing photography
helps us tell our story in a
powerful way.

We have four categories of
photography shown here.
Each has a purpose that is
outlined in this section.

Corban University
Brand Guidelines
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Brand Photography

CAMPUS BEAUTY

Our campus is set in the
beautiful Pacific Northwest. As
a university, it’s easy to take it
for granted, but it’s important
to share that beauty when
possible in marketing.

Corban University
Brand Guidelines




Brand Photography

STUDENTS ON CAMPUS

The experience that our
students have on campus and
the friendships they make are

a vital part of what makes
Corban Corban. Sharing images
of students on campus allows
prospective students to see
themselves here and allows us
to share our diverse student

TIPS:

« Avoid contrived photos that feel
unnatural or staged.

- The best images should feel natural
and documentarian.

Corban University
Brand Guidelines




Brand Photography

ACADEMICS

Preparing our students to make
a difference in the world is
grounded in many ways in their
academic journey at Corban.
Share academic imagery as a
way for students to preview
what that journey may look like
for them.

TIPS:

« Avoid contrived photos that feel
unnatural or staged.

« The best images should feel natural
and documentarian.

Corban University
Brand Guidelines




Brand Photography

ARTS & ATHLETICS

The arts and athletics are a
huge part of the culture at
Corban. Showcasing these
activities emphasizes the rich
experience our students have
here, and represents the well-
rounded people they become.

TIPS:

« Avoid contrived photos that feel
unnatural or staged.

« The best images should feel natural
and documentarian.

Corban University
Brand Guidelines




Duotone Photography

 d

Dutone images add depth
to the way that we present

photography and adds visual /
interest to our marketing l; 7l
pieces. S N

LY
TIPS:

- Balance full color imagery with
duotone imagery—the key word
being balance.

- Tertiary colors should not be
mixed as dutone colors. Only
primary and secondary.

Corban University
Brand Guidelines




Duotone Photography

CREATING
DUOTONES IN
INDESIGN

There are many ways
to create a duotone
image. This is one
simple way to achieve
the effect.

CREATE A IMAGE COLOR FILL APPLY IMAGE CONTENT BOX
GRAYSCALE BLACK EFFECT/ COLORFILL
TIFF IN
PHOTOSHOP
Pa Ch Sw Pa 2 Effects Db
~ Graphic: Multiply 100% e
[] Isolate Blending [ Knockout Group
B A
Corban University 50
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Iconography

Our iconography style

is rounded & monolinear.
We have a limited initial
set for use, additional
icons can be illustrated or
sourced as long as they
meet the style direction.

TIPS:

- Be sure to match line weight
within the icon set or illustration.

« There’s no set in stone line
weight, but use the examples on

this page for visual reference. A~

000 D00 ===-000 000 X

amn

w 000 000 (][] oooooa
V2

g0aao goao

0000 B8 0000
0ooo goao
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Organic Image Frames

Dynamic image cropping
using our organic shapes
adds an energetic and
unique element to our
brand expression. Use
only these approved
shapes for cropping. It

is acceptable to have a
shape run off the page,
use half of a shape, or
extend the straight edge
of a shape as long as the
curvature and angles are
maintained.

Corban University
Brand Guidelines
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Organic Image Frames

IN APPLICATION

TIPS:

« Crop the shapes to make
layouts more dynamic.

- Consider where typography
may fall within a given
layout when placing the
image.

- There may need to be a
slight overlay on the photos
used depending on if and
where typography may
overlap.

Corban University
Brand Guidelines
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Organic Image Frames

EXAMPLES

Corban University
Brand Guidelines

Because of Him, g CoraaN
through Him,
and for Him

Your story
in God’s
hands

AT
S[IRY YOI lllllll 2
HRE ™

At Corban University,
you'll find a unique
opportunity to

[



Rules

Rules are a part of our
visual language and add
structure to our pages.
Use the weight of the
rules on this page for
reference of thickness.

Corban University
Brand Guidelines
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At Corban' t

R u, es . ty, our-dedicati .Z;n ;to

Christis unwavering:

EXAMPLES

TIPS:

« When using the rule to
group typography, try and
match the width of the line
or paragraph.

"I

""; CORBAN

UNIVERSITY

Throughout our time at
Corban, our affirmation

Corban University 57
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Bringing the *
Brand to Life

Admissions

Brand Guidelines

IIIIIIIIII



Undergraduate Billhoard

Your story in God’s

hands is
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Make a Difference.

1 i :
| k 3
' &1/ Yy |
i _— \
: el | X f N
1 .J.II . ._' :
9. L /il
- A/ d
ity i 4
Wl k%
5 o f
\
\

| |

Corban University
Brand Guidelines

]

i
}.



Travel
Brochure
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PACIFIC NORTHWEST
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Jahn Mark Yeats, Ph.0.
Pragidant

Balyo & Davidson

P
= Late-Might Pancakee: Fun, fallowsehip,
and food

THANK YOU FOR VISITING CORBAN UNIVERSITY

VARSITY ATHLETICS

Men's:

Harvestifall

mians v. Zambles

& Fiald
= Wigstling
Women's
= Baskathall
= Beach Volleyball
= Cross Country
WRNIE - G@"
= Lacrossa
- Soocar
= Softhall
= Track & Fiald
= Wallayhall

= Spring Formal

= Golden

ARTS
= Theatre
= Concart Chaoir
= Chambar Cholr
= Drchestra
= Band

INTRAMURAL SPORTS
= Bagkathall
= Dodgetall
= Flag Foothall
- Bageer
= Litimate Frishes
= Valleyball

SOPHIE MANSOUR
‘I‘L 1t Director of Admiss

SAVANNAH HALL

Admissions Counselor

Text: (503) B32-461(

JIMMY MCGOVERN

Admissions Counselor

3] B32-42561

JENNA MILLER
Admissions Counselor

’()(]4| Text: (503) 832-427

KIRK ROBINSON
Grad u:lL-= & Online Admissions Counselor
5-7011 | Text: (503) 832-4510
veorban.edu

SUSAN BOS
Partner Development Coordinator

5-7197 | Text: (503) 832-4410
@eorban.edu
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Together,

we live for Christ.

Make a difference.
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Digital

Encounter Christ at every corner.
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2024-2025

|

CORBAN

UNIVERSITY

&

N WD

Saving during high school, summer jobs, a part-time job during
college, and gifts from family are all ways that help Corban
students fund their remaining balance after financial aid.

We can also work with you to create a cusomized payment plan.
Options include:

Pay early and be done! When paying in full, tuition
and fees not covered by scholarships, grants and loans are due by
the Friday prior to the start of each semester.

At Corban, you can spread your
balance out over each semester and make four or five monthly
payments toward your bill! Note: there is a $55 fee per semester
for this option.

If making monthly payments is not a
feasible option for your family, or you need a loan to make your
payments affordable, there are resources for you. Contact
Financial Aid at (503) 375-7006 or financialaid@corban.edu.

13
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Corban Fund

|

The

CORBAN

UNIVERSITY

Under the leadership of Dr. John Mark
Yeats, Corban’s 11th president, the
University is poised to enter the next
season

of its history with a continued passion for
Christian education and commitment to

Corban’s mission and vision.

Established in 1935, Corban University has a rich
history of educating students who will make a
difference in the world for Jesus Christ.

A Corban education blends academic excellence
and a biblical foundation so graduates are
equipped to take Christ into every career,
excelling as business leaders, educators, medical
professionals, ministry leaders, and more.

Stand in
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ATHLETIC,

CORBAN UNIVERSITY

2024-25

DISCOUNTS
Get a15% off coupon from the Alumni Office to use on
Corban apparel and swag when you visit campus,
Alsn, enjoy exclusive discounts on products, services, and
experiences through Working Advantage.

ALUMMNI REGIONAL RALLIES
Bay Area, CA: October 12 & 13, 2024
Southern California: Movember 16 & 17, 2024
Oeher areas TBA

ALUMNI WEEKEND - SAVE THE DATE!
90th Annlversary Alumni Weekend: June 20-21, 2025
(Bring your families!)

GOLDEN GRAD REUNION
Class of 1975 Golden Grad Reunion: April 24-26G, 2025

MUSIC EVENTS

Christmas at Corban: December 7, 2024

Hymn Fest: Febeuary B, 2025 | 3 pom. & February B, 2025 |3 pm.

Spring Showease: April 25, 2025

SCIENCE EVENTS
Science Saturdays: October 26-Movember 16, 2024
Fabruary 22-March 15, 2025
Annual Research Symposiome: April 15, 2025

THEATRE EVENTS

Fall Play - Fools by Neil Simon: Movember 14-9G & 22-24, 2024

Spring Play: March 5§-8 & 14-18, 2025

CORBAN CAREER DAY

Mowember 20, 2024

REFRESHER MINISTRY CONFERENCE
April 17, 20625

UNIVEREITY Association

Alumni
we CORBAN
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Campus Banners RSN

s : 3
TIPS: - S | 3
Updated campus banners should continue to : . A Vi
tell the Corban story, reiterating the mean- 5 it i_ 17 ‘ﬂ
ing of “Corban,” mission, discipleship, and e _ T | i “5 R

the benefits of an all-Christian community.

Banners will feature our logo, “Make a Dif- _

ference,” and Scripture verses such as: 3=
Proverbs 18:15 !.
Psalm 119:66 |
2 Peter 3:18 |
James 1:5 3 -
Proverbs 16:16 I |
Romans 12:2
Colossians 3:2 - I
Proverbs 3:5 |
1 Peter 3:15 ' |
2 Timothy 3:16 :
Hebrews 13:5
John 16:33

UNIVERSITY -, ,.

CORBAN

Corban University ‘ | 72
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Campus Banners

POLE BANNERS

Pole banners are grouped into three catego-
ries, based on location.

Primary roadways (Deer Park, Western
Way, Warrior Drive, Psalm Center lot):
Banner 1: Corban shield on navy

Banner 2: “Corban University”

Walking paths

Banner 1: Shield on navy

Banner 2: Bible verse on baby blue with navy
text and white border

Athletics Fields, Gym, Beach Courts
Banner 1: 4C Warriors logo on navy

Banner 2: Media day photo of athlete, with
gold section on top and CORBAN WARRIORS
in white

Corban University
Brand Guidelines
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Wayfinding

Psalm Performing
Arts Center

Academic Center
Library
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Wayfinding
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Parking Lot

;

S a——

All Parking
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@& CORBAN

Website

“This is a school that’s going to challenge you in
ways that you cannot imagine right now. If you’re
willing to take the risk and be challenged, take it. It
will change your life.”

8:50 ; o« T

@ CORBAN

NIKOLA M. "2E

APPLY NOW SCHEDULE A VISIT GIVE

“This is a school that’s
going to challenge you
in ways that you
cannot imagine right
now. If you’re willing
to take the risk and be
challenged, take it. It
will change your life.”

NIKOLA M. '25

APPLY NOW

SCHEDULE A VISIT

2

At Corban University, faith isn’t separate from

| T—. learning. It influences how we think, lead, and serve.

We integrate a Christ-centered perspective into
every classroom, conversation, and calling.

GIVE

Primary COIOr‘ for‘ Website: #001835 FIND YOUR PROGRAM REQUEST INFORMATION ABOUT CORBAN

Corban University 79
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CORBANUNIVERSITY
< Posts

@ corbanuniversity

113

Priority .
Appllcatlan‘?' *"

Qv

95 likes

corbanuniversity Future Warriors, APPLY by November
1, and receive an admission decision within a week!
FREE application, NO test scores needed, NO... more
October 27, 2023

()

)

Your story
in God’s hands

3 HEGREATES
S{OR 101

COULDEVERLIVE

¥| & APPLY TODAY

R
Tg iy

Leave a message
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CONTACT MARCOM WITH ANY QUESTIONS

marcom@corban.edu
www.corban.edu/marcom-services



